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G6sh®, Fashion & Quality

The design and development of Gosh® brand collections is inspired by

the avant-garde concepts of countries with high influence in fashion.

For your high quality materials are used in its production, as well as manufacturing
processes.

High level of demand in artisanal and automated lines, to obtain the optimal result for
your sale in the market, which guarantees trust and great visual design, ad hoc for each

season.



CEO History

Its founder, Luis Humberto Vela,
comes from a family of tradition
shoe store in the city of Leon Gto.
Their beginnings in the world of footwear go back
to the period in which he was studying his degree
(4.5 years) in Monterrey, N.L., where

sold footwear (Flexi, Marelli and

Delmo) in the “PulgaRio” on weekends

and among university students.

He later worked for 5 years as

commercial director of Botas Muro S.A. selling the
“Muro” brand in the

international markets and “Rio
Grande Boots” in Mexico and USA.




Beginnings of the
Company

In the year 2000 Luis Humberto decided WSOIANHO 8
become independent and found his own
company. In May of the same year, He
and Mr. Don Alfonso Sanchez Lopez,
founded Tecnologia en la Moda, S.A. de
C.V.,, with the commercial brand “gosh”

Although small in size,

experience and passion for fashion

its founders, born with great vision and
determination.

The first operations (for a few two
months) were made in the house of

The founder, later rented a

400 mA2 warehouse shared with
another company, one year of
operations rent the warehouse in its
entirety, since the growth was imminent.




2001, a new direction

Due to the great growth that was

Given the year of operations, both partners

They agree that Mr. Sanchez sells his

shareholding and new partners join

In order to provide more resources to the company.
This is how in 2001, 1 customer joined as :
strategic partners (replacing the
Mr. Sanchez Lopez) who to date
they make up the society.
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We are a company specialized in

design, development and marketing of

footwear, we venture into the footwear industry
fashion with highly competitive products

and of high quality, to guarantee the

profitability and optimal displacement

of our collections within the sideboards and thus,
close the commercial circle with the total
satisfaction of the final consumer.




Who we are ?

Business Propositions

We are open to the following Business Propostions, according to our Offer :

GOSH BRAND
e Select from our Collection with the Gosh Brand

PRIVATE LABELS
* Private Labels; we can work togeather your own collection

* Private Labels with your own designs and specs and dedicate a
program volume per season with a reserved production capacity

 We can develop your collection not only in our factory, we can
include other key partners with specialized type of shoes according to
the needs of the project
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Our value proposition includes:

A different, quality, fashionable with a European
fashion trend product

for the youth, at a just price

providing our customers excellent service.

Our footwear is fashionable that is on par
of the trends of the main capitals

from the fashion world: Tokyo, Amsterdam,
London, Berlin, Barcelona, New York and
Florence, at very commercial prices.
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,_.;’f; : We have participated in
m W International shoe shows
A « Las Vegas, USA (Magic show)

I « Tokyo, Japon (ISF and Private ShowRooms)

e Ledn, México (SAPICA)
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' Target Market

The products marketed

| by Gosh are directed
" mainly to the market
. youth, between 17 and 35 years of age

age, which requires an image
singular and original without sacrificing
comfort and durability, at a

easonable and Competitive prices.
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Our innovative lines of the season have taken us to nourish an
Increasingly extensive and more precise catalog
in the taste of our final client.



W Our Main Customers
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Naot STEVE MADDEN

Air Marketing - Japan
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GOSH
FOOTWARE

FOOTWEAR

Creativity, color, style and avant-garde, are some of
the characteristics that we can find in the lines
exclusive to Gosh Footware.
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RECENTLY LOUNCHED

eco-friendly



Recientemente fusionamos talentos con Renovare,
en donde creamos estilos novedosos con elementos

eco-sustentables, dando como resultado una linea de
Calzado con atributos comerciales y a la vez ecoldgicos.
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ECOFRIENDLY

Main features of
our Ecological
collection of
footwear
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LRI A renovare gosh.

UPPER with Recycled PET
Sole made with Water Lily

Eco Leather / Recycled Leather

Ultra confort breathable insoles
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Our presence In
Social Media




SOCIAL
MEDIA

With more than 222
thousand followers
we are present in
social media where
we launch our new
campaigns,

promotions and
altruism campaigns
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SOCIAL
MEDIA
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Our Shops....




Previous Publicity
Campaigns




CAMPANAS
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CAMPAIGNS |
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COTACT US

Luis Humberto Vela
President
beto@gosh.com.mx

Ricardo Trevino

Gerente Comercial
rtrevino@gosh.com.mx

www.gosh.com.mx

On Line Store
www.gosh.mx
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