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1979-2019

Country
Diversification

In 1979 we began to diversify

beyond Europe. Today, we are 1983?9'(;8
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Nowadays

We ha\(e 3
worldwide
presence

Driving footwear comfort
around the globe.

+600 +3.0f> +30
Employes Customers Countries




02. Key value

Global Thinking
Sustainability
Innovation
Commitment
Teamwork
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The great experience providing tailored solutions around the
globe has granted us with the knowledge to understand the
different needs in various geographic markets.
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Sustainability

We understand the need to protect the planet, thus, we are
compromised in the development of industrial materials that
minimize waste and toxic emissions, while maximizing
efficiency in processes and recycling.

We know that it is our responsibility to generate a positive
impact on people’s lives on the planet. We work everyday to
achieve better and more sustainable materials
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We constantly reinvent technology to stay competitive in a
changing market; our headquarters are specially designed to

support all the researches that our professionals undertake
in order to be on top of future business opportunities.
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DMMIitment

Despite our international presence, we have remained true to
our family business values. Integrity, focus, and customer-
driven R&D have made us a highly efficient and committed
organization.

We are experts in defining and validating comfort,
and engineering comfort solutions for specific needs.
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Offering a quality product is possible thanks yo our
wonderful team, made up of dedicated professionals who
believe deeply in this project. They constantly work with
everything they have, giving more and more every day.
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03. Business lines

Footwear
Footcare
Sporting Goods
Acoustic







